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T H E  V O I C E , 
T H AT  R E M A I N S

THE OCEANS are aiming high, and right-

fully so! With a striking voice that remains in 

people’s minds and unrivalled songwriting 

as trademarks the musicians create a unique 

sound: vibrant Up-Beat pop which motivates, 

touches and fascinates their audience within 

seconds. Their goal is to put a positive and 

uplifting message into the world, in times 

where there is so much negativity.

With their new single SUNDAY MORNING 

THE OCEANS meet the ravages of time: A 

catchy beat and a melody which invites to 

sing along are the recipe for the success of 

this international production.
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514 834 Views

8 115 Gefällt Mir

2,13 Mio. Plays

5 083 Follower

https://open.spotify.com/artist/7mhIf57HLMIzTLPL0k410G?si=5Bgypxm1SISbnwrSKGGjqA
http://www.facebook.com/theoceansband
https://www.instagram.com/theoceansband/
https://www.youtube.com/channel/UC62f4LLq4ZaQcOxgES_iifQ
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V I E W S 
&  P L AY S

With their five previous studio singles THE 

OCEANS could win over international fans 

and their attention: U CAN BE MY ONE 

counts to over 800 000 plays on Spotify and 

more than 270 000 views on YouTube. Totally 

the Spotify Account amounts to over 2 million 

streams from all over the world. 

During the release of COLOUR THE WORLD 

the number of monthly listeners rose to 70 

000 on Spotify. For months, the song stayed 

in the Viral 50 charts in Austria & Germany. In 

Austria it even reached chart position No. 1. 
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A I R P L AY

Shortly after releasing their first single HOLD-

ING OUT FOR A DREAM the Lebanese 

radio station RADIO ONE LEBANON and 

their partner RADIO ONE UAE found inter-

est in the music and included the song and 

the follow-up singles COLOUR THE WORLD 

& U CAN BE MY ONE into the chart rotation 

of their radio stations. Furthermore, they pub-

lished various Facebook posts which attained 

more than 5 mil- lion views and also featured 

THE OCEANS in four of their exclusive Ra-

dio One Live Lounge concerts on Facebook, 

which were watched by hundreds of thou-

sands of people all around the globe. 

Moreover, various German and Austrian ra-

dio stations like BAYERN 3, WELLE 1, the 

RADIO GROUP, Germany’s biggest private 

broadcast network (Antenne Frankfurt, Cityra-

dio Düsseldorf, ...) and many more, 

took U CAN BE MY ONE into their 

chart rotation.
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S O C I A L  M E D I A 
&  FA N B A S E

The entire social media platforms, as well as 

all other areas are administered by the band 

members themselves. On Facebook, the 

band has got over 8 000 fans and they have 

also got close to 5 000 followers on their Ins-

tagram Account. 

In addition to important announcements, the 

platforms represent one thing above all: A 

communication channel to give insight into 

the lives of the band members to both fans 

and friends, which has become an absolute 

necessity in this digital age.
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S U M M E R 
V I B E S

The song title perfectly illustrates the vibe 

of the track, which is an easy and soothing 

pop song that suits the feeling of a chilled 

SUNDAY MORNING at the beach catching 

a fresh whiff of summer air. Summer mode is 

activated with this catchy tune.

The song is part of the upcoming LIVING 

ROOM EP which will be released at the be-

ginning of 2020, as is the follow up 

single SECOND HALF which is set to 

be released in early fall 2019.
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B O O K I N G  & 
M A N A G E M E N T

C O N TA C T  T O 
T H E  O C E A N S

CHRISTOPH MARTIN

office@theoceansband.com

theoceansband.com

OCNSMedia OG

Hofhaymer Allee 26/1

5020 Salzburg

+43 662 285000

office@ocns-media.com

ocns-media.com



© THE OCEANS 2019


	Schaltfläche 1: 
	Schaltfläche 2: 
	Schaltfläche 4: 
	Schaltfläche 3: 


